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The digitalization of media is often presented as an immaterial and environmentally friendly 

solution to the climate crisis, even though it has a significant and constantly growing carbon 

footprint (Kuntsman, 2020; Lucivero, 2020; Ministry of Transport and Communications 

Finland, 2020). However, the environmental impact of digital media is frequently forgotten in 

media research and practice (Kannengießer & McCurdy, 2021). In this paper, we build on 

document and interview data to examine how media companies in the Nordic countries 

understand and frame the environmental responsibility of their digital services. 

  

Drawing on organizational communication and environmental communication literature, we 

examine these understandings and frames through the lens that future-oriented corporate 

social responsibility (CSR) communication can be performative and guide action toward 

aspired goals. Extending research on organizational aspirational talk (Christensen et al., 2013, 

2021; Schoeneborn et al., 2020) and sustainability scenarios (Svenfelt et al., 2019), we shed 

light on the at times paradoxical goals and responsibilities of digital media companies to 

minimize their negative impact on the planet (carbon footprint) and to maximize their 

positive impact on society (carbon handprint). Initial findings show that digitalization and 

climate change are both addressed as major megatrends that transform organizational 

practices and are integrated into organizational strategies but are nevertheless frequently 
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treated as separate phenomena in organizational communication. Concurrently, organizations 

are typically silent about the environmental consequences of constantly and rapidly 

expanding digital consumption. The research aims to suggest practical tools that would be 

useful for the media industry in their seek for responsible practices in the climate crisis era. 

 

 

References 

 

Christensen, L.T., Morsing, M., & Thyssen, O. (2013) CSR as aspirational talk. 

Organization, 20(3), 372–393. https://doi.org/10.1177/1350508413478310  

 

Christensen, L.T., Morsing, M., & Thyssen, O. (2021) Talk–action dynamics: Modalities of 

aspirational talk. Organization Studies, 42(3), 407–427. 

https://doi.org/10.1177/0170840619896267  

 

Kannengießer, S., & McCurdy, P. (2021). Mediatization and the Absence of the 

Environment. Communication Theory, 31(4), 911–931. https://doi.org/10.1093/ct/qtaa009  

 

Kuntsman, A. (2020). From digital solutionism to materialist accountability: The urgency of 

new interventions. Journal of Environmental Media, 1(1), 15–19. 

https://doi.org/10.1386/jem_00002_1 

 

Lucivero, F. (2020). Big data, big waste? A reflection on the environmental sustainability of 

Big data initiatives. Science and Engineering Ethics, 26(2), 1009–1030. 

https://doi.org/10.1007/s11948-019-00171-7 

  

Ministry of Transport and Communications Finland (2020). The ICT sector, climate and the 

environment : Interim report of the working group preparing a climate and environmental 

strategy for the ICT sector in Finland. Available at: 

https://julkaisut.valtioneuvosto.fi/handle/10024/162473  

 

Schoeneborn D., Morsing M., Crane A. (2020). Formative perspectives on the relation 

between CSR communication and CSR practices: Pathways for walking, talking, and 

t(w)alking. Business and Society, 59(1), 5–33. https://doi.org/10.1177/0007650319845091  

 

Svenfelt, Å., Alfredsson, E. C., Bradley, K., Fauré, E., Finnveden, G., Fuehrer, P., . . . 

Öhlund, E. (2019). Scenarios for sustainable futures beyond GDP growth 2050. Futures : the 

journal of policy, planning and futures studies, 111, 1-14. 

https://doi.org/10.1016/j.futures.2019.05.001  

 

 

https://doi.org/10.1177/1350508413478310
https://doi.org/10.1177/0170840619896267
https://doi.org/10.1093/ct/qtaa009
https://doi.org/10.1386/jem_00002_1
https://doi.org/10.1007/s11948-019-00171-7
https://julkaisut.valtioneuvosto.fi/handle/10024/162473
https://doi.org/10.1177/0007650319845091
https://doi.org/10.1016/j.futures.2019.05.001

